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Eight Wednesdays:
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— July 22: How a Website's UX Impacts a Brand

— Aug 5: Don't Panic! Drupal 7 Still Has life!

— Aug 19: How to Write Inclusive Content

— Sept 2: How to Do an Effective Content Audit

— Sept 16: Website Terms and Definitions

— Sept 30: Reorganize Navigation for Success
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What is User Experience?
How does User Experience

affect an individual's perception
of a brand?

What can we do?

Q&A
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What is User Experience?
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User experience
(UX) is how a
person feels
when interfacing
with a website.

Audience Business
Needs Goals

UX

Best
Practices
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UX Aims to Answer These 4 Questions

1 2

Can I find it? Do | understand it?
Is your audience able to Is language you're using
navigate content easily? accessible to the widest

audience possible?

Can your content be
understood by audiences
with visual impairments?

3

Can l use it?

Does your audience
understand how to use
your website?

4

Do | feel satisfied?

Does your website fulfill a
need? How satisfying is
that journey?
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How does User Experience affect an
individual's perception of a brand?
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Everyone 1s
Online

It's estimated that almost
4.57 billion people were
active internet users as of
April 2020, encompassing
59% of the global
population.
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Daily hours spent with digital media, United States, 2008 to 2018

Average hours per day spent engaging with digital media (e.g. digital images and videos, web pages, social media
apps, etc.) The data for 'other connected devices' includes game consoles. Mobile includes smartphones & tablets. All
data includes both home & work usage for people 18+.

B Mobile
M Desktop/Laptop

Other Connected Devices
5 hours
4 hours
3 hours
2 hours
1 hours

0 hours

6 hours

2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018

Source: BOND Internet Trends (2019) CCBY
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UX Barometers

Performance Information Flow Communication Style
How quickly do your pages load? Organization of information in What mechanisms used to
Is your site optimized for a your navigation as well as communicate your message.
mobile experience? individual page narratives. How compelling is your

message?
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Mobile Is
Important

More than four out of every
ten people in the world are
currently equipped with a
smartphone.

80% of all internet users
own a smartphone.

of all website visits come from mobile devices.



http://www.kanopistudios.com

.\ KANOPI STUDIOS

Performance

What does the research say about
performance’s influence on a
person’s perception of a brand?

of users said that a bad
mobile experience made
them less likely to
engage with a company.

of users will not trust a
company that hasn't
optimized for mobile.

of the people leave the
website if a website needs
more than 3 seconds to
load.

more likely to abandon a task
if a site isn't optimized for
mobile.

of users refuse to
recommend a business
with a bad mobile site.

of the customers would
leave a brand they loved
after just one bad
experience.
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Performance

What does the research say about
performance’s influence on a
person’s perception of a brand?

ROI 9,990%

Every $1invested in UX

results in a return of $100.

74%
of visitors are likely to

come back to your site
if it has good mobile UX.

25%

in improved organic traffic
if you have a responsive
mobile design.
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Atltention
is short L'

User frustration occurs when ‘ ‘
a person can't overcome an o
obstacle or achieve a goal. , 9 /o

of users who don't find what they are looking
for on one website, will go on searching on
other websites.
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Information
Flow

What does the research say about
information architecture’s
influence on a person'’s perception
of a brand?

71%

of publishers say content
that looks well-organized
on mobile devices boosts
positive user experience
feedback.

94%

of first impressions for a
website are design-related.

of users will abandon the
website if it seems messy.

400%

higher conversion rate with
great UX design. Whereas a
great visual design can boost
your website's conversion rate
by 200%.
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Content is
Paramount

Language is important not only
within the site experience but
to provide a welcoming
experience for all people.

75%

of all website traffic runs through Google.
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Content

What does the research say about a
message’s influence on the
perception of a brand?
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70%

of people learn about a
company through their
blog rather than ads.

Visual Data

is processed by the brain
60,000 times faster than
text.

73%

of people are persuaded to
buy a product or a service
through a video.

of all website visitors will not
trust a company if its mission
statement is not clear.


http://www.kanopistudios.com

N

What can we do?
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Find the perfect destination

Size Images
Appropriately ;

Image file sizes are one of the top
offenders when optimizing site .
performance. Resizing super large

iImages to appropriately can speed up
load times.

Machu Pichu
Peru
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Research
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Gather
Quantitative Data

Tools like and
allow us to see how the majority

of your audience behaves.
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hotjar

Warhng receedings

*. Get ready for 8 watching
sesvon

*. Define the goal of your watching
weson

#%, Use your goal to narrow down
the dans

**. Know what 10 5901 when you
watch

%, Mark your recordings 50 you
can find them later

**, Findd your first winls)

Watching recordings

Watching User recordings is 8 great way to understand what viskors do and how they
Interact with your webske of app. It's one of the closest things 1o belng In the same room
a3 them and see exactly what they do as they dick, tap, screll and move o0 and across

pages and screens.

You can skt i front of hours of recordings and Insights might 'pop out’ 3t yout but you will
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BELSIONS CONVERLION AATE
- D052 sk

STt o s
Homepage Pricing

Register

Dashboard

4

58% 44% 38% 7.8%
Click Tracking Conversion Funnel
Identifies where a person clicks and how far Identifies the biggest barriers to conversions

they scroll down a page. and discovering ways to improve the flow.
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Quantitative
Questions

What do we typically look for
in our data?

How does your audience find you?
Do they find you through social media, internet search,
or do they know who you are?

What is the first page someone lands on?
If not the homepage, is there enough information to
entice them to stay on your site?

What is your most popular content?
The answer will help prioritize your navigation.

What buttons are used most often?
The answer will help prioritize your calls to action
placement.
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Gather
Qualitative Data

Understand how your audience feels
about your brand, their interpretation
of your value, and their experience with
the website.
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54 responses

»
hotjar
Summary
YOUR SITE D Gonder?
Male 20
Female 33 61.1%
Other 1 1.9%
Age?
How likely are you to recommend us? 18-24 29 53.7%
2530 9 16
O 1N B23 SH E4) 151 FON B74 [[BY FSN 10 3140 7 1
Not, likely at all E ly likel gl
ot, li eyata xtremey IKely 51+ 5 9.3
Are you currently working in the Comm unications field?
P N el B

Onsite Survey Google Survey

Captures a person’s experience in that llluminate their wants, needs, and their
moment. perception of your brand.


http://www.kanopistudios.com

'\ KANOPI STUDIOS

Quantitative
Questions

What questions do we typically ask
for in our surveys?

Is your audience finding the content

they need?
If not, what is the barrier?

Why do they choose you over other
organizations?
The answer will help shape your value statements.

How does your audience feel about the site
design?
[lluminate visual design issues you may not be aware of.

Rate qualities your organization wants to
embody.

Understand what qualities resonate with your audience
help prioritize message and content.
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Apply Learnings
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Steamline Menu
Structure

Think of your navigation as your table
of contents. When used your audience
should know where they can find the
information they need.
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CUTANEOUS
LYMPHOMA
FOUNDATION

What is Cutaneous Understanding My

q . Get Involved Research & Publications
Lymphoma Diagnosis

Coronavirus Community & Young Patient
Educational Resources
Navigating My Resources Children & Young Adult
Diagnosis Upcoming Events Scholarships
NewlyBidgnosed Live Event Videos
Diagnosis & Staging Patient Networking Groups Compounding

Treatments Pharmacies

Follow Us on Facebook
Healthcare Team icati
Publications -
Lightbox
Forum Newsletter

Treatment Centers Distributors
Stories of Help & Hope

Patient Support

—_— Other Resources
Daily Living

Family & Caregiver Support
Emotional

General
Financial

Government Agencies.
Integrative Medicine

Veterans
Skin Care / Itch

Insurance & Benefits
Medication Assistance

Legal Support
Nutrition & Diet

Retreats & Camps
Self Image

Travel & Lodging
Work Life

CUTANEOUS
LYMPHOMA
Community
Connections

SIS

Visit often to learn more!
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ALL JAIL
County Jail

A visitor is
visiting rul

« Allvisito
grounds for
«+ Nopers:
visit. Visitor
visit

Any visit
Any visit
No food
No elect
Avisitor
Visitors |
Visitors |
pacfior. Al
responsible

Visiting [

Visitors mut

Head C¢
Transpa
Mini-skir
Gang re
Attire dis
« Orange,
« Clothing

Visitors wh
Command:

Individua

CITY AND COUNTY OF SAN FRANCISCO
SHERIFF'S DEPARTMENT

LT el Scheduleavisit  Requestapublicrecord  COVID-19 updates Transiate a

San Francisco Forms, Policies & Reports  News  About

Sheriff's Office What's your situation?  Services  Join ourteam  Programs & events

Jail services

Jail visiting information

Effective March 13, 2020, 5 p.m.: In an abundance of caution, we are suspending jail visits until
further notice. There are no known coronavirus cases in our jail. We value visitation as an essential
part of rehabilitation but at this time, the Sheriff's Office must make difficult decisions to protect the
health and wellness of all who live in, work in and visit our jail.

We are reviewing our operations to reduce the risk of exposure in the jails during this public health
emergency and accommodate future visiting. The health and safety of every incarcerated person
and their family and friends is our priority. We appreciate your patience and understanding.

In this page:

Schedule ajail visit Visiting jail with your Rules for visiting
child ‘county jails

Schedule a jail visit
—
How to schedule a jail visit

Check to see if the person you want to visit s in jail.

Locate the person you want to visit using our “Find a Person in Jail" search tool.
Ifthe person is not listed, they are not in our jail

Book your Y

You will need the person in jair's name or SF number to schedule your visit. You SO

can locate their SF number, or "SFNO; on the “Find a Person in Jail” search ttoratissarmaiet

tool. (415) 5631430

You also will need to register for a visitor's account with our online scheduler if One Family

You haven't done so. You will need a valid, government-issued photo ID, like a One Farnily 8Upforts isits with children

driver's license or passport. Once you register, you'llreceive an email with a Fac potil W San Frondisio Couhy T,
e spCiay/D T Visit the One Family website

amal a30res tolog in o the online echedul and reeeve your vt
When you eserve your it anifne.you il need t povide

« Yourname

- Date ofbitn

- Emai aaaross

« Home adares a pined on your D; and

« Phone number

by to two peopl You to provide the same
information for them when you book your visit online.

Optimize Page
Layouts

Use eye-tracking and heat-mapping
tools to identify current site behaviors
to identify areas can could use a visual
boost.
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Edit Your
Content

Trim content down to the most salient
points. Use headlines to highlight

the most valuable information.
Strategically use images that elevate
your message.

unted
FIVe9 Products  Solutions  Services  OurCustomers  Resources  About Us Q e

/\3 @ crorwimsonn | sen v
Five9 Productstsautons  Supportaeseurces  Cusommesuccerses moowt (2 (EEEEEED) (o)
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Continue Providing Exceptional Customer Service During Any Business Disruption

Products for the
Business, the Agent,
and the Customer.

Lorem ipsum Lorem ipsum Lorem ipsum

Customer
Connect with your customers and
solve their problems, the first time.

Youre tecms. eigon et 10 poact
 a coordnet a9 and otrar busine

Self Service Solution Intelligent Call Routing
Advanced voice & vsval CR. Fouto customers to the

L
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L — Use Relatable

Bookshare Ireland is the largest accessible digital library in the
country, available for all people with print disabilities. Bookshare
makes reading easy with all titles available in a format to suit your

needs.
Bookshare Ireland is proudly funded by the Department of Education
and Skills.

Bookshare Ireland is for:

Students. Leisure Readers Educators

How does it work? Your site is the first handshake your

. . .
g| 2 (. .\ organlzatlgr\ extends to a person.
Choose your favorite Sign up for a Bookshare Pick your preferred Uslng famlllar |ang uage ma kes your

book. account. reading method.
Browse and download titles from the ise your reading i Read on . tablets, M M f M T4
torgost collecton of acosssibio with tos avallablo inarongeof  Chromabooks, computors,and organiza tion feel invitin g.
education and leisure books in formats to suit your needs, including assistive technologies devices.
Ireland. audio, large or highlighted print, and
braille.

Writing for humans will boost
your SEQO.

Do | Qualify?

Bookshare Ireland is available for all people with a
print disability. This includes visual impairment,
learning difficulties or a physical disability that
limits @ person’s ability to read standard print.

For more information on qualification, click the link
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Eight Wednesdays:

— Aug 5: Don't Panic! Drupal 7 Still Has life!

— Aug 19: How to Write Inclusive Content

— Sept 2: How to Do an Effective Content Audit
— Sept 16: Website Terms and Definitions

— Sept 30: Reorganize Navigation for Success
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BOOK A MEETING

bit.ly/meet

kanopi

ANNE STEFANYK
anne@kanopi.com
@anne_

o

Want more help
Questions? Comments?
Reach out to us anytime
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Resources
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31+ User Experience Stats 2020
[Everything You Need To Know]

20+ Powerful UX Statistics To
Impress Stakeholders

32 Eye-Opening User Experience
Stats for Avoiding Bad UX

40 Fascinating UX Statistics

Don't Make Me Think: 20 Wise
Thoughts about Usability from

Steve Krug.

30 Eve-Opening User Experience
Stats

Laws of UX

Ul Design Best Practices for Better
Scannability

The Most Overlooked Factor Of
Content Marketing? Scannable
Content

The 10 Most Important SEO Tips
You Need to Know
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